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The outlook for nearly every sector of the economy has been dampened by the waves of banking and energy industry crises
that have crashed on shores across the globe. The digital economy is still small relative to other industries and relative to
the marketing budgets that point to broadcast and print. As marketers consider their options for 2009, what effects will the
economy have on their budgets — and specifically on the digital channel?

MODERATOR

Emily Nagle Green, President and CEO, Yankee Group

Emily Nagle Green is chartered with continuing Yankee Group's leadership in navigating the global connectivity revolution
as the president and CEO. She also sits on the Board of Directors for Yankee Group. Before joining Yankee Group, Green
was the CEO of Cambridge Energy Research Associates (CERA), the preeminent research and consulting firm in the energy
sector, and led its sale in 2004 to IHS Energy. Previously, Green served for 9 years in leadership roles with the IT advisory
firm Forrester Research, helping the company grow from a privately held boutique to a publicly traded market leader. From
2001 to 2003, she was managing director, Forrester Research North America; she also launched and built the company's
European operations from 1998 to 2001. Green holds a B.S.L. degree in linguistics from Georgetown University and an
M.S.E. degree in artificial intelligence and computer graphics from the University of Pennsylvania.

PANELISTS

Tom Anderson, CEO, Weymouth Design

Tom Anderson is President and CEO of Weymouth Design, a 34-person interactive and graphic design agency. He joined
the firm in June of 2006 after being a client for 23 years at Millipore Corporation. At Millipore, he was VP of Corporate
Communications, responsible for branding and digital strategy. He developed one of the first websites in the Biotech-
Pharmaceutical industry in 1994 and was editor and co-author of the first business book on Java, “Java for Business,” Wiley,
1997. At Weymouth Design, he consults with key clients on branding and digital initiatives, nurtures talent and works with
his team to grow the business. Clients include Wrigley, Merck, Titliest, RSA Security, First Act Guitars, the Harvard
Medical School, Genzyme and a number of start-up and financial firms. The business is 60% interactive, 30% print ad 10
percent video and photography. Their offices are in Boston and San Francisco.

Jere Doyle, President and Chief Executive Officer, Prospectiv

Jere Doyle is Prospectiv's Founder, President and CEO. Jere founded Prospectiv in 1999, and since inception has provided
the visionary leadership that has established the company as a leader in the online customer acquisition industry. Prospectiv,
based in Wakefield, MA., provides customer acquisition solutions to leading pharmaceutical, consumer packaged goods,
retail, education, personal finance and travel brands, helping them to build an in-house list of consumers interested in their
products and services. An experienced entrepreneur, Jere has successfully built and operated several businesses and
received a BS in marketing and finance from Boston College and an MBA from Harvard Business School.

Ralph Folz, Global Chief Operating Officer, Isobar

Ralph J. Folz is the Global Chief Operating Officer of Isobar, one of the largest digital marketing agencies in the world with
over 3,500 people in 39 different countries and part of London based Aegis PLC. Folz is the Co-founder, of Molecular, Inc.,
a digital marketing consulting firm that designs and builds Internet-based solutions to help companies increase revenues and
decrease operating costs. In May of 2005, Molecular was acquired by Isobar. Folz was responsible for building Boston based
Molecular into one of the most respected digital marketing consulting firms in the United States. In 2006 and 2007, Folz
continued his Molecular role under the umbrella of Isobar as well as took on corporate development responsibilities. In
2007, Folz led the acquisition of Bluestreak (ad-serving) by Isobar as well as played a key role in the acquisition of lon
Global. Folz holds a bachelor’s degree in computer engineering from Syracuse University and a master’s degree in software
engineering from Boston University.
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Jim Savage, Partner, Longworth Venture Partners

Before Longworth, Jim Savage spent 20 years successfully developing, launching, and managing early stage software and
media companies. As CEO of PlanetAll, Inc., a pioneering social networking service, Jim directed the company from its early
venture-funding phase through its successful acquisition by Amazon.com. Previously, Jim was the founding General Manager
of ZDNet, the Web’s leading IT media company, acquired by CNET for $1.3 billion. Before ZDNet, Jim was an Executive
Vice President at Simon & Schuster/Prentice Hall, where he directed the online publishing activities of its legal publishing
division. Jim started his career managing digital media initiatives at McGraw-Hill. Jim represents Longworth on the boards
of directors of Constant Contact, Frame Media, Grab Networks, and Scrapblog]im graduated from Harvard University.

About MITX:

Founded in 1996, The Massachusetts Innovation & Technology Exchange (MITX) is a non-profit
professional trade association dedicated to support and promote the internet business & marketing
industry in New England. Reaching more than 7,000 industry professionals, members of the MITX
community take advantage of over 70 events annually, sponsorships, speaking opportunities and

networking to make meaningful business connections and exchange innovative leadership, management
and technical ideas.

Upcoming Events:
For complete listings and to register for events, go to www.mitx.org

MITX Video Event: Interactivity, Engagement and Measurement ... Oh My!

Date & Time: Wednesday, December |7 8:00am — 10:00am

Location: K&L Gates, State Street Financial Center - One Lincoln Street, Boston MA

Sponsored by Permission TV. Join industry leaders and learn how to effectively kick off your 2009 online video initiatives, while
keeping up with changing innovations, market needs and consumer demand. .
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